MY WORLD 360° — EMPOWERING THE NEXT GENERATION OF SDG
JOURNALISTS THROUGH VIRTUAL REALITY
BONN, GERMANY (March 22, 2018) - At the Global Festival of Action, the United Nations SDG
Action Campaign, Digital Promise Global, and Oculus announced a new partnership and the
launch of the MY World 360° project. (View video of the announcement here.)
The partnership reflects a shared commitment to the idea that immersive technologies like
virtual reality hold potential for experiential storytelling that spurs learning and action. MY World
360° invites young people worldwide to develop digital skills and create 360° media as a way to
share their perspectives and advance positive action toward the UN’s Sustainable Development
Goals (SDGs).
MY World 360° ultimately aims to increase participation through a new expressive and
immersive medium by young people and marginalized groups, and promote awareness and
understanding of the Sustainable Development Goals (SDGs).
Engaging young people through a powerful learning experience to help them build new digital
skills for a purpose, the program is open to global submissions, with additional activity planned
in Germany, India, and the United States.
“The Sustainable Development Goals are an open call for all people to join together to create a
more sustainable and equitable world,” said Mitchell Toomey, Director of the United Nations
SDG Action Campaign. “MY World 360° will empower young people with the language to
describe challenges, the skills to document the SDGs in a local context and the knowledge to
influence and make change. This will equip young people with the tools to have open dialogue

with decision makers in their communities, hopefully inspiring the collaborative action needed to
achieve the goals.”
PILOT COUNTRIES
Oculus, Digital Promise Global, and the UN SDG Action Campaign also announced today that
MY World 360° will launch national pilot programs in Germany and India. A limited number of
German and Indian schools and youth organizations will receive 360° video production
equipment from Oculus, as well as targeted support from local media mentors.
In Germany, implementing partners for the national pilot include schools and youth
organizations affiliated with the UNESCO Associated Schools Network and UNICEF. The
implementing partner for the national pilot in India will be UNESCO's Mahatma Gandhi Institute
of Education for Peace.
PROGRAM ORIGIN
Since 2016, Oculus, the virtual reality company, has partnered with Digital Promise Global, a
non-profit organization working to spur innovation in education, through the 360 Filmmakers
Challenge. Bringing virtual reality production tools to classrooms and youth organizations across
the United States, the program has engaged more than two thousand students and over 20
awarded youth-produced films.
From 2012 through 2015, the UN SDG Action Campaign coordinated the MY World 2015, the
UN Global survey that ensured 9.7 million people’s sustainable development priorities were
included in the creation of the Sustainable Development Goals. The MY World 2030 project will
continue to shine a light on people’s personal experiences around the world, ensuring they have
a platform to have their say. MY World 360° will join a suite of storytelling projects which include
the Humans of MY World, as well as immersive films promoted through UNVR.
The MY World campaign, the success of UNVR, and the youth-produced media from the 360
Filmmakers Challenge caused Oculus, Digital Promise Global, and the UN SDG Action
Campaign to develop the idea for a global campaign for youth-produced 360° media for SDG
awareness and action.
“Giving people the resources they need to highlight the issues they care about has been a goal
of our partnership with Digital Promise Global, and we’re thrilled to be working with the UN SDG
Action Campaign this year,” said Parisa Zagat, Head of Oculus Policy Programs. “By expanding
this work internationally through this new initiative we hope to encourage even more young
people to think about how technology can help them raise awareness for causes they believe
in.”
“We are excited to partner with Oculus and the UN SDG Action Campaign to help young people
around the world develop their digital skills,” said Karen Cator, President and CEO of Digital

Promise Global. “By using emerging technology, more learners can bring their ideas and
experiences to life in new and powerful ways.”
HOW TO PARTICIPATE
MY World 360° offers tools and resources to help participants learn about the SDGs, and to
develop the skills needed to capture, edit, and share 360° media to represent their perspectives
and their communities in an immersive and compelling way. Youth participants from around the
world are eligible to contribute immersive media, including photography and film, to the open
call for submissions to MY World 360°. Further details about tools, methods, and submission
guidelines are available on the MY World 360° program page.
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###
About the United Nations SDG Action Campaign
The United Nations SDG Action Campaign is a special initiative of the UN Secretary-General,
mandated to support the UN system-wide and the Member States on advocacy and public
engagement in the SDG implementation. Building on innovative and impactful engagement
techniques deployed since 2002, the UN SDG Action Campaign creates awareness about the
2030 Agenda, empowering and inspiring people across the world to achieve the Sustainable
Development Goals (SDGs) while generating political will to make them attainable by 2030.
About Digital Promise Global
Digital Promise Global is a nonprofit organization working to spur innovation in education. By
working with educators, entrepreneurs, researchers, and leading thinkers, Digital Promise

Global leverages technology, taps into research, and shares powerful stories to improve the
opportunity to learn around the world. This work supports people’s development of learner
agency, and their ability to operate in a global context. For more information, visit the Digital
Promise Global website and follow @Global_DP for updates.

