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Learning Objectives

Students will gain a
fundamental knowledge
of social media marketing
using Facebook.

® Understand what it means to use
Facebook to promote a business

® Understand how to use Facebook
Pages to build a presence for an
organization

® Understand key strategies on how
to create content and posts that
engage audiences

o Understand how to use Facebook
comments and Messenger to build
a relationship with an audience

e Understand how to use Page
Insights to report on likes, shares,
views, and other key information
about the organization’s Page.

Skills Aquired

® Create and use posts of different
types to engage an audience and
build presence

® |\onitor and respond to comments
to build relationships

® Use Messenger to communicate
directly with users to build
relationships

® Use Page Insights to report on
Page information

e Use Page Insights to inform
and develop ongoing content
engagement strategy

4-6
hour
class duration

sessions

plus out-of-class
homework

Challenge

® Now that you have a basic Page
for your organization, in this
mini-challenge, you will use your
new Facebook Page to build
awareness of your organization
and to connect to your audience.
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]lc\/lark?tingb y back and look at the big picture,
'I‘ romtaceboo learn how to market asking, “What does my organization

usi ng FaCGbOOk need, and who out there will meet

that need?” At the same time, you

Pages. A lot of what must pay attention to the details, like
you learn will app|y asking whether the joyful colors of a

particular photo are appropriate for
to |nstagram as We||, the tone you are trying to achieve for

but there is also a your organization.
separate module for Perhaps most important, you wil

learn how to use Facebook’s tools

|n8tagram that will for helping you track just how many
he|p you decide which people clicked on, shared, or bought
. something based on what you
p|atf0rm Is best for posted. By the end of this module,
you'll be ready to dive into the
your _message' creative world of Facebook ads.
(Spoiler alert: the

answer is usually both.)

%@ Social Media |n thlS mOdU|e, YOU WI” You will have to be able to stand

The big ideas in this
module are building
presence, creating
relationships, and
measuring the effect
of your marketing.
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How do | use my Page to spread
the word about my organization?

For small businesses, nonprofits, and
community organizations, Facebook
can be one of the easiest and most
popular ways to let people know they
are there and to tell their stories.

You've already started to engage
your audience by creating different
types of posts that tell the story of
your group or business and that you
think will be of interest to visitors.
That’s step one.

n Jasper's Market

Jasper's Market @

@.JaspersMarket

Home
Shop
Posts
Events
Reviews
Videos
Photos
Locations
About
Menu
Community

Offers

s Like 3\ Follow @ & Share

Upcoming Events

Over time you'll use your Page

to build a strong presence for

your organization and to build a
relationship with your audience.
These two things are the foundation
to marketing with Facebook Pages.
You'll learn more about this in this
module.

Home

Fruit & Vegetable Store
4.3 %k ki

Community See Al
2L Invite your friends to like this Page

i A92,318 penple like this

3 689,356 people follow this

© 20 people have visited

About See All
t. 555-555-0100

Module 2 Lesson 1: Introduction to Marketing with Facebook Pages
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What does it mean to connect
and build relationships®?

Social media is about being social—
that means connecting with people
and building relationships. Two good
ways to interact with your audience
on your Page are through comments
on your posts and directly through
Messenger.

As people comment on your posts, You can also use Messenger to
you can reply and make your own communicate directly with users.
comments as well. This can spark You can invite people to message
a conversation and engage even you with questions or you can
more people. respond to a comment someone

makes by using Messenger. Doing
this creates more of a personal
connection for the user.

. Weskorsd Tip:
Mute

Lot's masat s my houss Saturday morming How's 7

2, reeoms
a Lisa Benst
a Russed Andrews

Module 2 Lesson 1: Introduction to Marketing with Facebook Pages
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@ Offer Relevant, Interesting

Content

Offering your audience
interesting links to articles, other
videos, and events will keep them
coming back for more.

Pose Questions

A good question can generate
a lot of comments. Questions
get many more comments

than standard text-based posts.
Pose the question and ask
people to put their answer in the
comments.

What strategies can | use
to engage the audience?

% Country Road School
8hrs-Paid- @

Recent resarch shows that teenage brains barely function before 9:00 a.m.
Although our K-7 students will still be coming in at 7:45 next year, 8th grade
parent Celeste Wright has proposed a 9:30-4:30 day for eighth graders
starting in the 2018/19 school year. What are your thoughts?

-
O=0Des7 77 Comments 57 Shares B~
1l Like §@ Comment A Share

“ Jane Chapman Finally!I'm glad the research is making an impact.
Like - Reply - @D 12 - 8 hrs - Edited

.& Dee Johnson Is there a transportation problem with that? | can't drop off Ginnifer
[¥57 later than 8:15.
Like - Reply - @= 9- 8 hrs
! Myrna Wong A number of student services and study areas will be available
from 7:45 to 9:30 for students who arrive early.
Like * Reply - @ 17 hrs
y i Principle Jones Also, Flora Reilly has agreed to mastermind a new carpool
- plan for next year to accommodate 8th grade families.

Module 2 Lesson 2: Build Your Presence
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What makes an effective post?

There is no one formula for an
effective post. It will depend a lot on
your audience, your organization’s
mission and personality, and the
goals you have for social media
marketing. There are, however,
some things to keep in mind as you
create your posts.

An effective post:

Has a Clear Goal

The key to a successful Facebook
post is to start with a clear goal. What
do you want this post to do? Create
awareness? Encourage comments
that build community? Get people

to share it? Get donations? If your
post has a specific objective, it will

be much more effective. And that
objective should be obvious.

Has an Authentic Voice

People are your friends and fans
because they like what you do. Your
voice should be true to your brand—
that is, to how you and your audience
really sound. If your audience is
skaters, you should post like a skater,
not a Wall Street CEO.

Has Engaging Photos and Videos
We've said it before, posts with
photos and videos get more
attention. Use photos and videos that
tell stories of others who are working
with you, of events your organization
has, or of things real people are doing
at your organization. Images help
people connect.

Asks for Engagement

A successful Facebook post has

a clear call to action. In other words,
it asks people to follow through in

a specific way, using words such as
“subscribe now,” “share your ideas,”
or “tell us what you think.” Think
about ways to connect people to you.
Remember, the goal of engagement
on Facebook is primarily to build a
community and create an interactive
outlet of trust and sharing.

Isn’t Always Selling

Don’t make the mistake of making
all your posts about selling or asking
your audience for something. Mix it
up with personal stories, interesting
articles, and even humor. Post things
that you think your audience will
enjoy and connect with.

Module 2 Lesson 2: Build Your Presence 9



Wi, Activity:
Creating an Effective Post

Example 1

Myrna Wong
: March 3 - @

Science! Science! Science! The big fair is still two months away, but we
only have 9 more days to raise funds for a much-needed 3D Printer. This
important 21st Century technology will not only help 14 CRS students make
their projects a three-dimensional reality—it will serve the whole schoolin a
number of ways. Remember that these printers make more than just Star
Wars figurines and chess pieces. They are useful in medical science and
otherimportant industries that we want our students to care about. Click
here to make a donation now!

3D Printing
3D printing in medicine has been skyrocketing. The list of objects that have already been
successfully printed in this field demonstrates the potential that this technology holds...

Donate

Discussion Question

What is the goal of this post?

You can choose one, two, or all three
of the options, then explain your
reasoning in a discussion

or in writing.

& Create Awareness
& Pigue Interest
& Get Customers

Answer

All of the above. Perhaps the primary
goal of this post is to get people to
donate (Get Customers), but by
adding information and a photo,
they are trying to pique the interest
of their community. They are also
using an educational message to
create awareness for the need for
getting students involved in scientific
industries.

Additional Questions

What does the “Donate” button
signal to you about the goal of the
post? What about this post will pique
someone’s interest?

Why does the post work to create
awareness about an event?

How might you do some of these
same things with a post for your
organization?

Module 2 Lesson 2: Build Your Presence 10
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Creating an Effective Post

Example 2
Discussion Question
:Q.; Best Friends Animal Society Identify at least 3 of the 5 things
Pl March 3+ @ that make an effective post”in

this post from Best Friends Animal
Society? What are they? How do
they make THIS post effective?

Though she's only six years old, Fiesta has survived the cruel life of a
dogfighting ring — and she has the health issues to prove it. Thankfully,
now she's at Best Friends, where she'll receive all the medical attention

she needs and, with any luck, the chance to open up and love. Additional Questions
Can you give just $5 to help Fiesta and other animals like her? It’s easy to What other things might they have
make a gift today by clicking the DONATE button below! -abigail incorporated into this post?

How might you use these same
elements in your posts?

Fiesta

Some people think Fiesta looks a little older than she really is. And it's easy to
understand why. Though she’s only six years old, she’s survived the cruel life of a...

Donate

Module 2 Lesson 2: Build Your Presence 11
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Mini Challenge:
Create Effective Posts

Your task this week is to create 57 Some things to remember:

posts that will engage your audience

and help you begin to grow your ® Use the scheduler to help schedule
community. your posts for the week.

® Have a clear goal for each post.
® Be authentic.

® And, above all, have fun! Social
media is fun. Enjoy it!

Module 2 Lesson 2: Build Your Presence

12
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How do comments help make
connections and build relationships?

Comments are a good way to know
that you've piqued someone’s

interest. When someone comments,

they’ve taken the time to engage
with you.

Use a comment to start a
conversation. Once someone takes
the time to comment, it's more
likely that you can engage them in
a conversation and that they will
engage with your posts again.

Just as you post regularly, you
should also monitor your posts
for comments. (You'll know you
have comments if you set your
notifications to notify you when
someone comments.)

Do your best to respond to all

comments, even the negative ones.

It lets your fans know you care
about what they say.

A few important DOs:

Make sure your Page allows others
to post and comment on it.

Answer all comments, negative
and positive.

® Answer questions promptly.

Have fun! Try to draw them into a
conversation with youl!

Module 2 Lesson 3: Connect and Build Relationships 14
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How do | use Messenger to

connect and build relationships®?

Messenger lets you and your users Messaging Survey recently showed
connect and talk to each other that messaging ranked second Using Messenger opens up a lot
instantly. out of nine possible modes of of possibilities:
communication with business, and
800 million Facebook users have that 53 percent of people are more
access to Messenger and use it to likely to shop with a business they ® Users can ask you questions.

send and receive messages instantly  can message directly.
everyday. A Nielsen’'s Facebook

4 .
53%

Messages are sent between people of people say they are more likely
and businesses every month, both to shop with a business they can
automated and people-initiated. message directly.

4
56%

of people would rather message
than call customer service.

You can ask users questions
privately.

You can answer questions directly
and resolve problems.

You can follow up on a specific

comment that someone has made.

You can build more personal
one-on-one relationships with
some of your users.

Module 2 Lesson 3: Connect and Build Relationships
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R, How do | use Messenger to
connect and build relationships?

Messenger lets you and your users [@sc seeee = T43 Pl e g .
connect and talk to each other CHome (6) oot o Manage Using l\/.le.s.s_enger opens up a lot
instantly. Stantord Paciti of possibilities:
store in Palo At store |

- Select
It may seem awkward at first to "e —
message someone you don’t know, m ® People can ask you questions.
butgive itatry. ;Mm°lM°m' ““mﬂw ® You can ask people questions

an store. tong or type a .
‘0 specific date and time (0.9. Nov 14 3PM) privately.

You might be surprised by the
conversation you have and the
loyal fan you gain!

® You can answer questions directly
and resolve problems.

® You can follow up on a specific
comment that someone has made.

o=l

iwa - Turs ® You can build more personal one-
CUSTOM MAKEOVER: 45 minsg, freo with $50 CUSsT k . X
purchase purch on-one relationships with people..
12:30 PM PDT
1:00 PM PDT
‘ more
L] '
Send a Message

Module 2 Lesson 3: Connect and Build Relationships 16
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How do | manage my messages”?

Here are few things you need to do
take advantage of messaging on
Facebook.

First, be sure to enable messaging
on your Page. You can do that from
Settings on your Page.

Second, as with comments, you'll
want to monitor your messages
and respond quickly.

Facebook has several ways for
you to reply quickly to messages.
One way, of course, is just to reply
manually when you get a message.

This will probably be what you do

at first. But you can also set up
instant replies for when you are not
available. You can personalize the
instant replies, and you can have
different replies for different kinds of
questions.

There are many other interesting
features that make messaging easier,
especially as the number of users

on your Page grows, but they're too
advanced to cover here. Just know
that they exist under the Messaging
tab on your Page and you can
explore them later.

Module 2 Lesson 3: Connect and Build Relationships
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Activity:

Managing Your Messages

Let’s imagine your organization has
set up a fundraising event. Details
about time, place, what to bring, what
to wear, and what will happen are on
the Facebook Page. But the flier that
was mailed out left off the address of
where it's happening.

You are getting about 20 messages
a day asking where it is. Which of the
following strategies should you use?

Set up an automated response that,
regardless of the question, sends
them the address.

Answer: No—20 messages a day is
not enough to merit automation, and
it will feel impersonal for those who
were asking about something other
than the address.

Write a well-worded, friendly
response apologizing for the mistake
in the flier and providing the address,
then paste it into all of the messages
from people asking that question.
Answer: Yes—even though you are
not personalizing each response,
you are providing what is needed,
and that will meet your members’
expectations.

Respond with a link to the Facebook
Page and let them know that all the
correct information is there.

Answer: No—the person already took
the time to ask the question, and you
want them to go to the event, so do
not add another step for them. You
can provide the answer AND the link
to the Page, but don’t make them
feel silly for not figuring this out on
their own. Remember with mobile
users, Messenger is a separate app
from Facebook.

Answer each message personally,
providing not just the address, but
something nice about that particular
person.

Answer: This would be great, but
maybe too time consuming if you
have more work to do on the Page,
so it depends on your availability. It
is certainly a great opportunity to
engage more users and make them
feel personally connected to your
organization.

Discussion Questions

® How do you know when your time
is being well-spent marketing
on Facebook and when you are
spinning your wheels?

® \What are some ways you can
maximize customer engagement
on your organization’s Facebook
Page?

Module 2 Lesson 3: Connect and Build Relationships 18
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Mini Challenge:
Building Relationships

In addition to posting often Use this opportunity to try different

throughout the week, your task is things—maybe post a photo as a
to start to build relationships with comment, maybe ask a question in
your audience. You'll do this by a comment, maybe send someone a

monitoring your posts for comments  link to another site via Messenger.

and, when when it's appropriate

(like when they ask you a question), Also, use the week to get into the

send a private message. habit of monitoring your Page
regularly. You'll want to be doing this
from here on out.

Module 2 Lesson 3: Connect and Build Relationships
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Note:

The Insights tab on your
Page does not show up

until you have 25 Page likes.

How can | measure how people interact
with my Page and posts?

With Page Insights, you can learn
what posts people are engaging
with—or not engaging with—so
you can make informed decisions
about what content is having the
most effect on your Page. These
results will help you build your
audience and get more people
interacting with your organization

Here is the information you can see

with Page Insights:

® Page views: See how many Page
views you have

e Insights: Click here to view insight
on your Page and to get the
dashboard below

e Actions on Page: See what actions
people are taking on your Page

Posts: Get metrics on individual
posts

Page Likes: See how many people
liked your posts

® Videos: Get metrics on video views
e Page Followers: See who is

following your Page
Reach: Understand who you are
reaching with your posts

through your Page. ® [ollowers: Get metrics on your
audience From the Dashboard you can dive
more deeply into the information.
Page Notifications [ Insights Publishing Tools Settings Help =
Overview Page Summary Last 7 days ¢ Export Data 11
Promotions
Results from Jul 23, 2017 - Jul 29, 2017
Followers Note: Does not Include today's data. Insights activity is reported in the Pacific ime zone. Ads activity is reported in the B Organic H Paid
time zone of your ad account.
Likes
Reach Actions on Page i Page Views Page Previews i
July 23 - July 29 July 23 - July 29 July 23 - July 29
Page Views
Page Previews 3 88 44
. Total Actions on Page a100% Total Page Views 4 83% Page Previews 4 91%
Actions on Page

Posts M
Branded Content

Events

Page Likes
Videos July 23 - July 28
e 139
Messages Page Likes a 56%

i Reach
July 23 - July 28

182,977

People Reached a 60%

T

B

Post Engagements i
July 23 - July 29

2,463

Post Engagement & 32%

Module 2 Lesson 4: Track Your Efforts 21



%

Social Media
Marketing

fromfacebook

How can | measure how people interact
with my Page and posts?

Reach

See how many people saw your
posts, as well as how many liked,
shared, and commented on them.

This will help you learn which posts
get the most attention, allowing you
to create more of the kinds of posts
that people will interact with.

Page Motifications 3 Insights Publishing Tools Settings Help -
Overview Daily data is recorded in the Pacific time zone. W 1M 1Q
Promotions Start: /2672017 [
4 e
Followers End: 7rzazm7 [0
: oy an a8
Likes
fieach Post Reach
Page Views The number of people your posts were served to,
Page Previews Organic [ Paid  BENCHMARK
Com
Ao o P G
Posts o Organic
Events 20K Pald
Videos
”
People
M o
'] o o i W 9 3
JUN
Reactions, Comments, Shares, and More
These actions will help you reach more people.
— Reactions — Comments — Shares — Answers — Claims — Other BENCHMARK

Compare your average
performance over time.

Reactions
Comments

" Shares
e /\/\ ANSWErs
L 1 1 [ D)

Module 2 Lesson 4: Track Your Efforts
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How can | measure how people interact
with my Page and posts?

Page Views and location. Use this information to
Discover how many people are target different audiences or tailor
viewing your Page and what sections  the images and videos in your ads to
they’re looking at. Then, get details their interests.

on your audience by age, gender,

Page Notifications 3 Insights Publishing Tools Settings Help -
Overview Daily data is recorded in the Pacific time zone. W M 1Q
Promotions i Start:  7/25/2017 [&]
Followers End:  7/312017 [
Likes
Hewch Total Views By Section i
Page Views T ————
Page Previews Total Views
Actions on Page 18
Posts
Events 10
Videos
People 8
Messages
0
Jul 17 Jul 18 Jul 19 Jul 20 Sl 21 ol 22
Total People Who Viewed By Section By Age and Gender By Country By City By Device i

Total People Wheo Viewed

Module 2 Lesson 4: Track Your Efforts
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How can | measure how people interact
with my Page and posts?

Actions on Page This will help you adjust your Page to
See what actions people are taking encourage people to take the actions
on your Page—including whether you want.

they are going to your website or
clicking on your call-to-action button.

Page Notifications B3 Insights Publishing Tools Settings Help -
Overview Daily data is recorded in the Pacific time zone. W 1M 19
Promotions i Start:  7/25/2017 [&
Followers b End: 73207 )
Likes
Hesch Total Actions on Page L
Page Views S
Page Previews Get Directions Clicks Phone Number Clicks Website Clicks Action Button Clicks

Actions on Page /‘\
Posts
Events 13 \\

s
Videos _— / B s I T
e b,
Peaple ﬁ ~
Messages
0
ul 98 27 Jul 2R Jul 29 RTE"] Jd 31
People Who Clicked Action Button By Age and Cender By Country By City By Device i

People Who Clicked Action Button

Module 2 Lesson 4: Track Your Efforts
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How can | measure how people interact
with my Page and posts?

Posts how many responded with clicks
See a breakdown of how each of and reactions, and the type of post
your Facebook Page posts have so you can quickly analyze what'’s

performed over time. You'll see how working best.
many people each post has reached,

Page Notifications 3 Insights Publishing Tools Settings Help »

Qverview When Your Fans Are Online Post Types Top Posts from Pages You Watch
Promotions
Data shown for a recent 1-week period. Times of day are shown in your computer's local timezone.
Followers
| DAYS
Likes 4,128 4,199 4131 4,079
Reach
Page Views
Page Previews
Sun Moa Tos Wed
Actions on Page
Events

4,114

4,188 4,162
Tha Fri Sat

TIMES

Videos
People
Messages

All Posts Published
[ Roach: Organic /Paid  ~ = [ Post Clicks [ Reactions, Comments & Shares # | +
Published ':Poat 'I'ypn iangnhg Inmh |ﬁ'|9ngﬂmnt :Pmmm

C

Module 2 Lesson 4: Track Your Efforts
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How can | measure how people interact
with my Page and posts?

People

Understand your audience with
aggregate information including
age, gender, and location. You'll also
see when people are looking at your

Page Notifications 3

Overview
Promotions
Followers
Likes

Reach

Page Views
Page Previews
Actions on Page
Posts

Events

Videos

People

Messages

Page and how they found it. This can
help you create posts for the best

response.
Insights Publishing Tools Settings Help -
Your Fans Your Followers People Reached People Engaged

Aggregated demographic data about the people who like your Page based on the age and gender information they
provide in their user profiles.

Country

United States of America

India

Brazil

Mexico

Australia

Malaysia

Myanmar

Mexico

Women

o 60%
Your Fans

Men

| 39%
Your Fans

16%
13% 14%
9%
6%
3%
oo =

137 18-24 534 35

-44 4554 55-64 5+
ozzee (N - - - I S—
4% 4% 3%
= B%
1%

Your Fans City Your Fans Language Your Fans
3,687 New York, NY 264 English (US) 4,010

10 Chicago, IL 156 English (UK) 273

106 Washington, DC 118 Spanish 207

51 Baltimore, MD T4 Portuguese (Brazil) g2

48 San Francisco, CA 72 French (France) 45

532 Dasgu, South Korea 306 Engilish [LIK) ™A

517 Hanol, Ha NI, Vistnam as7 Thai E74

488 Dagjeon, South Korea 354 Fonuguese (Brazil) 318

Module 2 Lesson 4: Track Your Efforts
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Mini Challenge:

Measure Your Efforts

As you’ve worked on this module,
you’ve spent some time creating
posts, monitoring those posts for
comments, and engaging your
audience via Messenger. Now it's
time to use Facebook’s tools to see
how it’s all going.

Your task is to look at the Insights tab
for your Page to try to understand
what’s working and what’s not.

The next step is to try to analyze why
certain posts got a lot of likes and
certain ones didn’t. What patterns do
you see? What might you try again?
What might you change®?

Write a short reflection on what
you’re seeing with your Insights

tab at this point. Then use this
information to inform the posts and
interactions you'll have on your Page
over the next week.

Module 2 Lesson 4: Track Your Efforts 27
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Get the Micro-credential

Congratulations! You have completed this module by:

& Creating relevant and engaging posts of different types to build
your presence

& Measuring and monitoring the activity on your posts through
Page Insights

Once you think you're ready, you can
submit your work for review to earn
the Marketing with Facebook Pages
Micro-credential. Your instructor will
have instructions as to how to do
the submission.

With this micro-credential, you can We invite you to continue developing
show employers and others that you  your skills with the next module,
have demonstrated the basic skills Marketing with Facebook Ads.

needed to do some basic social
media marketing with Facebook!

28



